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Who is INDA?

• Founded in 1968 as International Nonwoven

Disposables Association

• Non-profit Trade Association

• 300 Members Represent Entire Value Chain

• Nonwovens are Engineered Fabrics
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North American Nonwovens Market

Disposable 
(Short Life)

$4.4b
64%

Durable    
(Long-Life)

$2.5b
36%

2012 North American Nonwoven Fabric Sales 
by Type

Source: INDA
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Disposable/Short Life and Durable/Long Life
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Industrial and Consumer Uses



Why Am I Here?

• We share a strong mutual concern:
oNON-FLUSHABLE WIPE PRODUCTS ARE BEING FLUSHED THAT 

SHOULD NOT BE

• We want to work together to Reduce the Burden

• Keep the focus on REAL and REALISTIC solutions

• We want to clarify the problem the Media keeps getting wrong
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Relative Size of Flushable Wipes Market

Wipes Market 326,630 tonnes

Consumer Wipes 207,850 tonnes

2012 Tonnes Consumed

Pre-Moistened Wipes 190,600 tonnes

Flushable Wipes
21,440 tonnes

Baby Wipes
89,090 tonnes

Scale 

50,000 tonnes
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Accomplishments To Date

2/14 Technical Workgroup launched

6/13 INDA/EDANA published 3rd Edition Guidance 
and Code of Practice for Labeling

7/13 INDA/NACWA/WEF/APWA Meeting in DC; 
common ground established

9/13 Joint Press Release on Working Together to
Reduce Burden

10/13 WEFTEC Panel

11/13 Ground Rules & Missioning of Technical 
Workgroup

1/14 Maine Pilot program launched



What the Guidance Document 3rd Edition & 
Code of Practice Does

• Nonwoven Materials with Permanent Wet Strength 
will FAIL disintegration test

Will now REQUIRE a “Do Not Flush” logo

• Screens Out Non-compliant Products from these 
categories:
Baby Wipes
Feminine Hygiene Wipes
Hard Surface / Disinfecting Wipes
Cosmetic Wipes
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Labeling Changes in Transition

11



12

Maine Pilot Toolkit
• Two 30-second TV spots 

• Flyer

• Newspaper Insert Card

• Sunday Paper Sticky Note

• SaveYourPipes.org Website

• Facebook Ads

• Bill Stuffer

• Print Ad for Newspaper
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Maine Pilot Toolkit

• Shelf Talker

• Cash Register Receipt Message

• Press Conference Poster

• Media Alert

• Press Release

• Online Ad Template

• Twitter Account

• YouTube Account
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Print Ad
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Sticky 
Note
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Flyer
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Postcard Insert
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Summary
Constructive Engagement is demonstrating progress

90% common ground enables joint effort on proper labeling and 
education

10% area of differences being addressed through Technical 
Workgroup

Maine Pilot Program provides toolkit for local messaging in any 
district (through NACWA)

INDA has been responsibly engaged – other products/industries 
contributing to problem should be as well

This is not a short term effort – need to continue Constructive 
Engagement
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Let’s Work Together to       
Reduce the Burden


