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The Problem…The Problem…The Problem…The Problem…

Dude Wipes take home 2013 Visionary Awards

Sean Riley, “Chief Executive Dude” for Dude Wipes:

“We found that once people started using wipes, they became part of 
their routine… This product is really creating new customers for wipes. 
We are introducing so many people into the wipes market, probably 
80% of the guys using this product have not used wipes before.”



Bench Tests

Toilet paper after 40 seconds versus a wipe after 16 hours



PARSA Potty Tests



Example Test Results



Dyed Wipe Field Tests in Vancouver, WA

45 Minutes in Sewer

Blue = Baby Wipes

Red = “Flushable” Wipes



The Costs…

Vancouver, WA

• $78,000 annually in maintenance to deploy crews to de-rag pumps

• $30,000 annually in additional electricity costs to run pumps that are 
clogged

• $900,000 for new pumps and equipment from 2009-2013

• 429 tons of rags/debris in 2012



www.nacwa.org/flushables


