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No	
  part	
  of	
  this	
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  may	
  be	
  published,	
  broadcast,	
  rewri@en,	
  reproduced	
  or	
  redistributed	
  in	
  any	
  
form	
  or	
  by	
  any	
  means,	
  electronic	
  or	
  mechanical,	
  including	
  photocopying,	
  recording	
  or	
  with	
  any	
  
informaAon	
  storage	
  and	
  retrieval	
  system,	
  without	
  specific	
  prior	
  wri@en	
  permission	
  from	
  The	
  Nour	
  
Group,	
  Inc.	
  

Use	
  of	
  this	
  material	
  and	
  associated	
  assessment,	
  logs,	
  reports,	
  templates	
  and	
  worksheets	
  is	
  subject	
  to	
  
licensing	
  restricAons,	
  including	
  without	
  limitaAon,	
  the	
  following:	
  

• 	
  Individual	
  owner	
  is	
  considered	
  the	
  user	
  of	
  this	
  license	
  and	
  may	
  use	
  these	
  materials	
  for	
  performance	
  
improvement	
  and	
  professional	
  development	
  purposes	
  only.	
  

• 	
  User	
  is	
  prohibited	
  from	
  distribuAng,	
  transmiHng	
  or	
  publishing	
  these	
  materials	
  to	
  others,	
  including	
  
persons	
  in	
  the	
  user’s	
  business	
  or	
  organizaAon.	
  

• 	
  Separate	
  licenses	
  are	
  required	
  for	
  every	
  person	
  who	
  uses	
  these	
  materials	
  in	
  a	
  single	
  business	
  or	
  
organizaAon.	
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Your	
  Host…	
  

v 	
  Business	
  RelaAonship	
  Experts	
  

v 	
  Social	
  &	
  Growth	
  Strategists	
  	
  

v 	
  Thoughts	
  &	
  PracAce	
  Leadership	
  
v 	
  Rela%onship	
  Economics	
  

v 	
  ConnectAbility	
  

v 	
  The	
  Entrepreneur's	
  Guide	
  to	
  Raising	
  Capital	
  
v 	
  Return	
  on	
  Impact	
  (ASAE,	
  2012)	
  

v 	
  Social	
  Networking	
  Best	
  PracAces	
  Series…	
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Save	
  the	
  Dates…	
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Today’s	
  Agenda	
  
•  Facebook’s	
  Significance	
  
•  Follow	
  Your	
  UAlity	
  RelaAonships	
  
•  Engage	
  in	
  Other	
  Relevant	
  Venues	
  
•  Create	
  a	
  Community	
  

•  Facebook	
  Ads	
  –	
  Events,	
  Webinars	
  (Awareness)	
  

•  Link	
  Your	
  Social	
  Media	
  Presences	
  

•  Get	
  a	
  Facebook	
  Badge	
  
•  OpAmized	
  Facebook	
  Feed	
  Schedule	
  

•  Top	
  Ten	
  Facebook	
  Best	
  PracAces	
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Facebook’s	
  Significance	
  
•  	
  An	
  esAmated	
  billion+	
  members;	
  more	
  than	
  700	
  million	
  acAve	
  users	
  

•  	
  Over	
  800	
  billion	
  minutes	
  per	
  month	
  on	
  Facebook	
  

•  	
  Over	
  1.2	
  billion	
  objects	
  that	
  people	
  interact	
  with	
  (pages,	
  groups,	
  events	
  
	
  and	
  community	
  pages)	
  

•  	
  Average	
  user	
  is	
  connected	
  to	
  100	
  community	
  pages,	
  groups	
  and	
  events	
  

•  	
  Average	
  user	
  creates170	
  pieces	
  of	
  content	
  each	
  month;	
  more	
  than	
  40	
   	
  billion	
  
pieces	
  of	
  content	
  (web	
  links,	
  news	
  stories,	
  blog	
  posts,	
  notes,	
  photo	
  	
  albums,	
  
etc.)	
  shared	
  each	
  month	
  

•  	
  There	
  are	
  more	
  than	
  500	
  million	
  acAve	
  users	
  currently	
  accessing	
  Facebook	
  
through	
  their	
  mobile	
  devices	
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Follow	
  Your	
  UAlity	
  RelaAonships	
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Learning	
  from	
  Others:	
  Wal-­‐Mart	
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Learning	
  from	
  Others:	
  Kohl’s	
  Cares	
  
•  Donated	
  $10	
  million	
  to	
  various	
  

schools,	
  based	
  on	
  the	
  votes	
  of	
  
their	
  fans	
  on	
  Facebook	
  	
  

•  The	
  20	
  schools	
  with	
  the	
  most	
  
votes	
  were	
  each	
  given	
  $500k	
  

•  	
  Kohl’s	
  Facebook	
  page	
  sky	
  
rocketed	
  to	
  well	
  over	
  a	
  million	
  
fans	
  	
  

•  The	
  winning	
  schools	
  each	
  tallied	
  
well	
  over	
  100,000	
  votes,	
  each!	
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Learning	
  from	
  Others:	
  My	
  Target	
  Weekly	
  
•  In	
  February,	
  Target	
  lem	
  the	
  

choice	
  of	
  where	
  to	
  donate	
  $1	
  
million	
  to	
  their	
  fans	
  

•  The	
  company	
  used	
  an	
  
applicaAon	
  Atled	
  “Super	
  Love	
  
Sender”	
  	
  

•  It	
  kept	
  fans	
  updated	
  in	
  real	
  Ame	
  
which	
  charity	
  was	
  in	
  the	
  lead	
  	
  

•  It	
  created	
  quite	
  a	
  boom	
  on	
  the	
  
store’s	
  Facebook	
  page	
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Learning	
  from	
  Others:	
  Ford	
  Explorer	
  
•  This	
  past	
  summer	
  they	
  released	
  

Adbits	
  of	
  info	
  leading	
  up	
  to	
  a	
  
Facebook	
  event	
  unveiling	
  the	
  
2012	
  Ford	
  Explorer	
  

•  The	
  campaign	
  was	
  the	
  first	
  Ame	
  
a	
  car	
  company	
  has	
  ever	
  used	
  a	
  
website	
  to	
  reveal	
  their	
  new	
  
model	
  (vs.	
  at	
  a	
  tradiAonal	
  auto	
  
show)	
  

•  Ford	
  randomly	
  selected	
  one	
  of	
  
their	
  fans	
  for	
  a	
  free	
  Explorer	
  
giveaway	
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Learning	
  from	
  Others:	
  Bing	
  &	
  Farmville	
  

•  Microsom’s	
  Facebook	
  page	
  for	
  
Bing	
  launched	
  a	
  campaign	
  that	
  
helped	
  them	
  accrue	
  almost	
  a	
  
half	
  million	
  new	
  fans	
  

•  Gave	
  away	
  FarmVille	
  currency	
  to	
  
all	
  new	
  fans	
  who	
  hit	
  the	
  “Like”	
  
bu@on	
  

•  Bing	
  drew	
  in	
  great	
  traffic	
  and	
  
their	
  page	
  grew	
  rapidly	
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Engage	
  in	
  Other	
  Relevant	
  Venues	
  

•  IdenAfy	
  the	
  relevant	
  groups	
  and	
  fan	
  pages	
  based	
  on	
  their	
  
names,	
  conversaAon	
  topics,	
  agenda,	
  and	
  members	
  

•  Look	
  for	
  qualifying	
  conversaAons	
  based	
  on	
  the	
  target	
  pain	
  /	
  
soluAon	
  keywords	
  

•  Engage	
  them	
  as	
  an	
  expert	
  and	
  help	
  them	
  answer	
  their	
  
quesAons	
  

•  Develop	
  the	
  relaAonships,	
  lead	
  them	
  to	
  your	
  sources	
  where	
  
they	
  can	
  learn	
  more,	
  and	
  have	
  them	
  engaged	
  in	
  your	
  
community	
  



@davidnour  #NACWA12   

Create	
  a	
  Community	
  
•  Facebook	
  vs.	
  other	
  social	
  networks	
  provides	
  the	
  sense	
  of	
  

community	
  and	
  the	
  longer	
  term	
  relaAonships;	
  people	
  share	
  
info	
  about	
  their	
  daily	
  lives	
  

•  Share	
  the	
  content	
  of	
  interest	
  &	
  value	
  on	
  your	
  page	
  	
  

•  MulAmodality	
  is	
  a	
  success	
  key	
  in	
  engaging	
  your	
  audiences	
  

•  Lead	
  them	
  to	
  your	
  page	
  with	
  intenAonal	
  menAons	
  

•  Make	
  sure	
  you	
  share	
  your	
  content	
  at	
  the	
  most	
  viewed	
  Ame	
  

•  Create	
  a	
  list	
  within	
  your	
  page	
  specific	
  to	
  your	
  target	
  audience	
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Leveraging	
  OrganizaAonal	
  Profiles	
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Create	
  Evangelists	
  
Maximizing	
  engagement	
  through	
  word-­‐of-­‐mouth:	
  
•  Design	
  for	
  Both	
  “Like”	
  and	
  “Share”	
  

•  You	
  want	
  them	
  to	
  not	
  only	
  engage	
  but	
  also	
  share	
  the	
  content	
  with	
  their	
  
trusted	
  circle;	
  influence	
  your	
  way	
  to	
  the	
  economic	
  buyer	
  	
  

•  Use	
  “Like”	
  and	
  “Share”	
  to	
  Build	
  RelaAonships	
  

•  Create	
  a	
  logical	
  conAnuum	
  of	
  content	
  combined	
  with	
  desired	
  call	
  to	
  acAon	
  in	
  
each	
  stage	
  to	
  develop	
  strategic	
  relaAonships	
  

•  OpAmize	
  Your	
  Content	
  for	
  the	
  Facebook	
  Feed	
  

•  Create	
  the	
  content	
  specific	
  to	
  your	
  target	
  audience	
  

•  Create	
  the	
  “Like”	
  and	
  “Share”	
  opAon	
  for	
  your	
  audience	
  on	
  any	
  digital	
  platorm	
  
you	
  are	
  engaged	
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Like	
  Bu@on	
  Benefits…	
  
•  When	
  clicked,	
  an	
  item	
  is	
  published	
  to	
  the	
  person’s	
  Facebook	
  

feed,	
  driving	
  referral	
  traffic	
  to	
  your	
  desired	
  desAnaAon	
  

•  “Liking”	
  adds	
  data	
  to	
  the	
  user’s	
  profile	
  on	
  Facebook	
  

•  “Liking”	
  is	
  an	
  easy	
  way	
  for	
  users	
  to	
  make	
  a	
  connecAon	
  with	
  
that	
  which	
  they	
  have	
  an	
  affinity	
  for	
  —	
  “a	
  single-­‐click	
  user	
  
experience”	
  

•  “Liking”	
  opens	
  a	
  new	
  communicaAon	
  channel	
  for	
  publishers	
  
that	
  can	
  subsequently	
  share	
  news	
  to	
  the	
  feeds	
  of	
  Facebook	
  
users	
  who	
  have	
  “Liked”	
  that	
  item	
  on	
  their	
  site	
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Facebook	
  Ads	
  
•  	
  Due	
  to	
  greater	
  privacy	
  on	
  Facebook;	
  you	
  cannot	
  contact	
  your	
  

individual	
  relaAonships	
  directly	
  unless	
  you	
  know	
  them	
  
•  	
  Facebook	
  ad	
  empowers	
  you	
  to	
  target	
  your	
  audiences	
  
•  	
  It	
  targets	
  based	
  on	
  specific	
  keywords,	
  geography,	
  age,	
  

interest,	
  company,	
  Atles,	
  educaAon,	
  and	
  profile	
  
•  Don’t	
  sell;	
  focus	
  on	
  engaging	
  them	
  to	
  “want	
  to	
  learn	
  more”…	
  
•  Share	
  the	
  informaAon	
  for	
  an	
  event	
  
•  Share	
  best	
  pracAces	
  to	
  cater	
  to	
  their	
  challenges	
  (arAcles;	
  

white	
  papers)	
  
•  Include	
  call	
  to	
  acAon	
  in	
  your	
  ads	
  (a@end	
  something)	
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CreaAng	
  an	
  Ad	
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Design	
  a	
  Compelling	
  Ad	
  
Strong	
  Call	
  to	
  AcAon	
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Target	
  an	
  Awareness	
  Campaign	
  



@davidnour  #NACWA12   

Advanced	
  ConnecAon	
  TargeAng	
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Link	
  Your	
  Social	
  Media	
  Presence	
  
•  Touch	
  your	
  target	
  relaAonships	
  with	
  

value-­‐add	
  through	
  mulAple	
  sites	
  

•  Link	
  your	
  Facebook	
  page	
  to	
  your	
  
other	
  social	
  network	
  profiles	
  like	
  
Twi@er	
  

•  Put	
  your	
  Facebook	
  badge	
  under	
  your	
  
email	
  address	
  and	
  on	
  your	
  business	
  
card	
  

•  Use	
  content	
  –	
  videos	
  and	
  educaAonal	
  
services	
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Update	
  Your	
  Status	
  from	
  Twi@er	
  
Use the following application:  
http://www.facebook.com/apps/application.php?id=2231777543&ref=s&ref=s 

1 

2 3

4
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Get	
  a	
  Facebook	
  Badge	
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OpAmized	
  Facebook	
  Feed	
  Schedule	
  
•  The	
  three	
  biggest	
  usage	
  spikes	
  tend	
  to	
  occur	
  on	
  weekdays	
  at	
  

11:00	
  a.m.,	
  3:00	
  p.m.	
  and	
  8:00	
  p.m.	
  ET	
  

•  The	
  biggest	
  spike	
  occurs	
  at	
  3:00	
  p.m.	
  ET	
  on	
  weekdays	
  

•  Wednesday	
  at	
  3:00	
  pm	
  ET	
  is	
  consistently	
  the	
  busiest	
  period	
  

•  Fans	
  are	
  less	
  acAve	
  on	
  Sunday	
  comparaAvely	
  

•  Although	
  most	
  posts	
  and	
  comments	
  appear	
  around	
  3:00	
  p.m.	
  
ET,	
  posts	
  published	
  in	
  the	
  morning	
  tend	
  to	
  perform	
  be@er	
  
than	
  those	
  published	
  in	
  the	
  amernoon	
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OpAmized	
  Facebook	
  Feed	
  Schedule	
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Top	
  10	
  Facebook	
  Best	
  PracAces	
  
1.  Never	
  Stop	
  Listening	
  
2.  Leverage	
  Facebook’s	
  EdgeRank	
  Formula;	
  it	
  determine	
  what	
  

appears	
  at	
  the	
  top	
  of	
  people’s	
  News	
  Feeds	
  
3.  Improvise	
  Your	
  Engagement	
  
4.  Respond	
  Quickly	
  to	
  NegaAve	
  Comments	
  
5.  Respond	
  to	
  PosiAve	
  Comments	
  
6.  Be	
  AuthenAc	
  and	
  Transparent	
  
7.  Provide	
  Value	
  
8.  Share	
  and	
  Inspire	
  Stories	
  
9.  Consistently	
  Deliver	
  Surprise	
  and	
  Delight	
  
10. 	
  OK	
  to	
  promote;	
  Don’t	
  Sell	
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NACWA	
  Social	
  Market	
  Leadership	
  Webinars	
  

•  Jan.	
  9	
  –	
  YouTube	
  &	
  The	
  Power	
  of	
  Online	
  Video	
  

•  Feb.	
  13	
  –	
  Social	
  Media	
  &	
  Clean	
  Water	
  UAliAes	
  

–	
  Case	
  Studies	
  and	
  Best	
  PracAces	
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ReturnOnImpactBook.com	
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5	
  Ways	
  to	
  Learn	
  More…	
  

1.  Read	
  Return	
  on	
  Impact	
  Book!	
  

2.  A@end	
  the	
  Webinar	
  Series	
  consistently…	
  

3.  Subscribe	
  to	
  Monthly	
  Newsle@er	
  

4.  Return	
  on	
  Impact	
  Group	
  

5.  Follow	
  @davidnour	
  



David	
  Nour	
  
The	
  Nour	
  Group,	
  Inc.	
  

888-­‐339-­‐1333	
  
NourGroup.com	
  


