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No	
  part	
  of	
  this	
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  may	
  be	
  published,	
  broadcast,	
  rewri@en,	
  reproduced	
  or	
  redistributed	
  in	
  any	
  
form	
  or	
  by	
  any	
  means,	
  electronic	
  or	
  mechanical,	
  including	
  photocopying,	
  recording	
  or	
  with	
  any	
  
informaAon	
  storage	
  and	
  retrieval	
  system,	
  without	
  specific	
  prior	
  wri@en	
  permission	
  from	
  The	
  Nour	
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  Inc.	
  

Use	
  of	
  this	
  material	
  and	
  associated	
  assessment,	
  logs,	
  reports,	
  templates	
  and	
  worksheets	
  is	
  subject	
  to	
  
licensing	
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  the	
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• 	
  Individual	
  owner	
  is	
  considered	
  the	
  user	
  of	
  this	
  license	
  and	
  may	
  use	
  these	
  materials	
  for	
  performance	
  
improvement	
  and	
  professional	
  development	
  purposes	
  only.	
  

• 	
  User	
  is	
  prohibited	
  from	
  distribuAng,	
  transmiHng	
  or	
  publishing	
  these	
  materials	
  to	
  others,	
  including	
  
persons	
  in	
  the	
  user’s	
  business	
  or	
  organizaAon.	
  

• 	
  Separate	
  licenses	
  are	
  required	
  for	
  every	
  person	
  who	
  uses	
  these	
  materials	
  in	
  a	
  single	
  business	
  or	
  
organizaAon.	
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Your	
  Host…	
  

v 	
  Business	
  RelaAonship	
  Experts	
  

v 	
  Social	
  &	
  Growth	
  Strategists	
  	
  

v 	
  Thoughts	
  &	
  PracAce	
  Leadership	
  
v 	
  Rela%onship	
  Economics	
  

v 	
  ConnectAbility	
  

v 	
  The	
  Entrepreneur's	
  Guide	
  to	
  Raising	
  Capital	
  
v 	
  Return	
  on	
  Impact	
  (ASAE,	
  2012)	
  

v 	
  Social	
  Networking	
  Best	
  PracAces	
  Series…	
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Save	
  the	
  Dates…	
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Today’s	
  Agenda	
  

•  Twi@er’s	
  Impact	
  

•  GeHng	
  Started…	
  

•  TweeAng	
  with	
  Value-­‐Add	
  
•  Enhance	
  Twi@er	
  Experience	
  
•  Your	
  Fellow	
  Clean	
  Water	
  UAliAes	
  on	
  Twi@er	
  

•  Get	
  the	
  Right	
  Followers	
  
•  Twi@er	
  Next…	
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Twi@er’s	
  Impact	
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InteresAng	
  PerspecAve…	
  

~ 1 billion users 

~ 300 million users 
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From	
  CelebriAes…	
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To	
  Corporate	
  Brands…	
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To	
  Clean	
  Water	
  UAliAes…	
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Gain	
  A@enAon	
  &	
  Consumer	
  Insights	
  

•  Build	
  CriAcal	
  Online	
  RelaAonships	
  

•  Engage	
  Them	
  with	
  Value	
  Add	
  /	
  Share	
  the	
  latest	
  

•  Reinforce	
  ExisAng	
  Customer	
  Base	
  

•  Learn	
  the	
  Latest	
  From	
  Your	
  ConsAtuents	
  

•  Follow	
  Key	
  Trends	
  /	
  Influencers	
  

•  Learn	
  from	
  Consumer	
  Behaviors	
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GeHng	
  Started	
  

•  RelaAonships	
  are	
  Between	
  Individuals!	
  

•  Brand	
  Your	
  Online	
  Presence	
  

•  Provide	
  AddiAonal	
  /	
  Useful	
  InformaAon	
  

•  Include	
  Your	
  UAliAes'	
  URL	
  and	
  Other	
  Social	
  Sites	
  

•  Promote	
  Your	
  Value-­‐Add	
  but	
  Don’t	
  Sell!	
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Tweet	
  with	
  Value-­‐Add	
  

•  Is	
  it	
  Relevant	
  To	
  Them?	
  

•  Would	
  They	
  Care?	
  

•  Sharing	
  PracAce	
  or	
  Thought	
  Leadership	
  

•  Improves	
  Their	
  Lives	
  

•  Worthy	
  for	
  THEM	
  to	
  share	
  with	
  Others?	
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Enhance	
  Twi@er	
  Experience	
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HootSuite:	
  Read	
  MenAons	
  &	
  DM	
  Updates	
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HootSuite:	
  Segment	
  Streams	
  and	
  Listen!	
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HootSuite:	
  Shorten	
  URL,	
  Schedule	
  Tweets	
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HootSuite:	
  Hashtags,	
  Links,	
  ReTweets	
  
Shorten URL’s 

reTweet 

Hashtags 
Links 
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HootSuite:	
  Add	
  Streams	
  Per	
  Account	
  /	
  Filter	
  

1 
2 

3 
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Follow	
  Influencers	
  -­‐	
  Twellow	
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Track	
  Keywords	
  /	
  Unique	
  ConversaAons	
  

•  Look	
  beyond	
  your	
  own	
  uAlity	
  and	
  follow	
  any	
  keywords	
  that	
  
are	
  relevant	
  to	
  your	
  specific	
  community	
  

•  Engage	
  in	
  relevant	
  discussions	
  to	
  share	
  your	
  experAse	
  or	
  
guidance;	
  parAcipate,	
  do	
  not	
  promote	
  

•  “Listen	
  Louder”	
  to	
  find	
  the	
  pain	
  and	
  cater	
  accordingly	
  

•  Establish	
  the	
  process	
  to	
  feed	
  the	
  right	
  internal	
  or	
  technical	
  
individual	
  /	
  team	
  with	
  the	
  relevant	
  market	
  info	
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Know	
  Your	
  Market	
  Influencers	
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Twellowhood	
  –	
  Follow	
  People	
  in	
  a	
  GEO…	
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OpAmize	
  Your	
  Tweet	
  Schedules…	
  

Source: FastCompany.com 
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A@ract	
  and	
  Retain	
  The	
  Right	
  Followers	
  

•  Build	
  Rela3onship	
  –	
  Build	
  Community	
  
Engage	
  in	
  ConversaAons	
  

•  Tweet	
  on	
  Topic	
  
Be	
  the	
  Resource	
  /	
  Lead	
  the	
  ConversaAon	
  

•  Inbound	
  Marke3ng	
  
Pull	
  Traffic	
  to	
  Your	
  UAliAes'	
  Twi@er	
  Profile	
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Focus	
  on	
  Your	
  Topic!	
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In-­‐Bound	
  MarkeAng	
  with	
  Widgets	
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Market	
  /	
  Promote	
  Your	
  Twi@er	
  Stream	
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Integrate	
  Your	
  Twi@er	
  Presence	
  Offline…	
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Twi@er	
  is	
  Everywhere	
  Your	
  Customers	
  Are	
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Five	
  Twi@er	
  Tools	
  to	
  Explore…	
  

1.  Twi@er	
  Search	
  –	
  Twi@er’s	
  built-­‐in	
  people	
  search	
  is	
  the	
  easiest	
  place	
  to	
  start,	
  but	
  
isn’t	
  necessarily	
  the	
  best	
  way	
  to	
  find	
  people	
  on	
  Twi@er.	
  Twi@er	
  Search	
  is	
  much	
  
be@er,	
  especially	
  using	
  their	
  advanced	
  search	
  page	
  	
  

2.  Twellow	
  –	
  Is	
  an	
  excellent	
  search	
  tool	
  for	
  prospecAve	
  clients	
  with	
  over	
  6.2	
  million	
  
Twi@er	
  user	
  profiles	
  now	
  indexed	
  in	
  Twellow	
  and	
  placed	
  into	
  a	
  huge	
  number	
  of	
  
categories	
  

3.  Tweepz	
  –	
  Allows	
  you	
  limited	
  searches	
  to	
  specific	
  parts	
  of	
  Twi@er’s	
  user	
  informaAon	
  
(such	
  as	
  name,	
  bio	
  and	
  locaAon)	
  

4.  Twi@erel	
  –	
  	
  You	
  can	
  search	
  for	
  prospecAve	
  clients	
  to	
  follow	
  by	
  doing	
  keyword	
  
searches	
  of	
  tweets	
  

5.  WeFollow	
  –	
  Is	
  a	
  Twi@er	
  user	
  directory	
  that	
  organizes	
  people	
  by	
  hashtags	
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Twi@er	
  Kiss	
  of	
  Death!	
  
1.  Do	
  Not	
  purely	
  tweet	
  self	
  promoAonal	
  stuff.	
  	
  

2.  Don’t	
  spam	
  your	
  Ameline	
  

3.  Be	
  a	
  real	
  person	
  
4.  Never	
  ignore	
  any	
  messages	
  sent	
  to	
  you	
  

5.  Get	
  rid	
  of	
  auto	
  messages	
  

6.  NEVER	
  refer	
  to	
  your	
  followers	
  as	
  your	
  fans!	
  	
  
7.  Never	
  post	
  offending	
  opinions,	
  poliAcs,	
  religion	
  
8.  Follow	
  people	
  that	
  will	
  benefit	
  your	
  business	
  
9.  Don’t	
  leave	
  me	
  hanging	
  -­‐	
  add	
  links	
  for	
  logical	
  call	
  to	
  acAon	
  

10. Get	
  involved	
  &	
  engage	
  others	
  in	
  a	
  conversaAon	
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NACWA	
  Social	
  Market	
  Leadership	
  Webinars	
  

•  Nov.	
  7	
  –	
  Are	
  You	
  Really	
  LinkedIn?	
  

•  Dec.	
  12	
  –	
  Leveraging	
  Facebook	
  for	
  UAlity	
  

OrganizaAons	
  

•  Jan.	
  9	
  –	
  YouTube	
  and	
  The	
  Power	
  of	
  Online	
  Video	
  

•  Feb.	
  13	
  –	
  Social	
  Media	
  &	
  Clean	
  Water	
  UAliAes	
  –	
  Case	
  

Studies	
  and	
  Best	
  PracAces	
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ReturnOnImpactBook.com	
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5	
  Ways	
  to	
  Learn	
  More…	
  

1.  Read	
  Return	
  on	
  Impact	
  Book!	
  

2.  A@end	
  the	
  Webinar	
  Series	
  consistently…	
  

3.  Subscribe	
  to	
  Monthly	
  Newsle@er	
  

4.  Return	
  on	
  Impact	
  Group	
  

5.  Follow	
  @davidnour	
  



David	
  Nour	
  
The	
  Nour	
  Group,	
  Inc.	
  

888-­‐339-­‐1333	
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