
Blogging,	
  Content	
  Cura/on	
  
and	
  Online	
  Presence	
  Best	
  
Prac/ces	
  

David	
  Nour	
  	
  &	
  KiKi	
  L’Italien	
  
The	
  Nour	
  Group	
  Inc.	
  
Wednesday,	
  September	
  12,	
  2012	
  

@davidnour 	
  @kikilitalien	
  



@davidnour  @kikilitalien  #NACWA12  

Copyright	
  ©MMXII	
  The	
  Nour	
  Group,	
  Inc.	
  

No	
  part	
  of	
  this	
  training	
  may	
  be	
  published,	
  broadcast,	
  rewriQen,	
  reproduced	
  or	
  redistributed	
  in	
  any	
  
form	
  or	
  by	
  any	
  means,	
  electronic	
  or	
  mechanical,	
  including	
  photocopying,	
  recording	
  or	
  with	
  any	
  
informa/on	
  storage	
  and	
  retrieval	
  system,	
  without	
  specific	
  prior	
  wriQen	
  permission	
  from	
  The	
  Nour	
  
Group,	
  Inc.	
  

Use	
  of	
  this	
  material	
  and	
  associated	
  assessment,	
  logs,	
  reports,	
  templates	
  and	
  worksheets	
  is	
  subject	
  to	
  
licensing	
  restric/ons,	
  including	
  without	
  limita/on,	
  the	
  following:	
  

• 	
  Individual	
  owner	
  is	
  considered	
  the	
  user	
  of	
  this	
  license	
  and	
  may	
  use	
  these	
  materials	
  for	
  performance	
  
improvement	
  and	
  professional	
  development	
  purposes	
  only.	
  

• 	
  User	
  is	
  prohibited	
  from	
  distribu/ng,	
  transmiVng	
  or	
  publishing	
  these	
  materials	
  to	
  others,	
  including	
  
persons	
  in	
  the	
  user’s	
  business	
  or	
  organiza/on.	
  

• 	
  Separate	
  licenses	
  are	
  required	
  for	
  every	
  person	
  who	
  uses	
  these	
  materials	
  in	
  a	
  single	
  business	
  or	
  
organiza/on.	
  



@davidnour 	
  @kikilitalien 	
  #NACWA12 	
   	
  	
  

Your	
  Hosts…	
  

v 	
  Business	
  Rela/onship	
  Experts	
  

v 	
  Social	
  &	
  Growth	
  Strategists	
  	
  

v 	
  Thoughts	
  &	
  Prac/ce	
  Leadership	
  
v 	
  Rela%onship	
  Economics	
  

v 	
  ConnectAbility	
  

v 	
  The	
  Entrepreneur's	
  Guide	
  to	
  Raising	
  Capital	
  
v 	
  Return	
  on	
  Impact	
  (ASAE,	
  2012)	
  

v 	
  Social	
  Networking	
  Best	
  Prac/ces	
  Series…	
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Save	
  the	
  Dates…	
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Why	
  Blog?	
  

Rela/onship	
  Building	
  With	
  Rate	
  Payers	
  
§ Regular	
  Engagement	
  to	
  Build	
  Advocacy	
  

Builds	
  Credibility	
  
§ Owning	
  your	
  online	
  voice	
  will	
  
provide	
  thought	
  and	
  prac/ce	
  
leadership	
  

Provides	
  a	
  Service	
  
§ What	
  would	
  help	
  your	
  audience?	
  Provide	
  
your	
  cons/tuents	
  something	
  meaningful	
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Smarter	
  Touchpoints…	
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Blog	
  Strategy	
  Elements	
  

Audience	
  
§ Who	
  is	
  your	
  primary,	
  secondary	
  audience?	
  
§ Who	
  influences	
  your	
  audiences	
  already?	
  

Purpose	
  
§ How	
  does	
  your	
  blog	
  make	
  
your	
  audience’s	
  lives	
  beQer?	
  

§ Why	
  does	
  your	
  blog	
  exist?	
  Tac/cal	
  
§ Who	
  will	
  own	
  it?	
  Write	
  it?	
  
§ How	
  will	
  you	
  market	
  it?	
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•  Who	
  is	
  your	
  audience?	
  

•  Demographics	
  &	
  Psychographics	
  

•  Further	
  understand	
  your	
  

audience	
  with	
  Quantcast,	
  Lijit,	
  

or	
  Google	
  Analy/cs	
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•  What	
  is	
  your	
  blog’s	
  

purpose?	
  

•  WIIFM?	
  

•  What	
  are	
  your	
  readers’	
  

needs	
  and	
  wants?	
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•  Who	
  will	
  own	
  your	
  blog?	
  Write	
  the	
  stories?	
  

•  How	
  ohen	
  will	
  you	
  post?	
  

•  Who	
  will	
  moderate	
  comments?	
  

•  What	
  kind	
  of	
  measurement	
  will	
  you	
  take?	
  How	
  ohen	
  will	
  you	
  

review	
  stats?	
  

•  How	
  will	
  the	
  blog	
  be	
  marketed?	
  

•  Where	
  will	
  you	
  get	
  content?	
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U/lity	
  Blogging	
  Best	
  Prac/ces	
  

1.  Find	
  Your	
  Focus	
  
2.  Share	
  Your	
  U/lity’s	
  Perspec/ve	
  
3.  Create	
  (not	
  just	
  distribute)	
  Compelling	
  Content	
  
4.  Establish	
  Your	
  Thought	
  pr	
  Prac/ce	
  Leadership	
  
5.  Know	
  and	
  Cater	
  to	
  Your	
  Target	
  Audience	
  (Rate	
  Payers,	
  Legislators,	
  etc.)	
  
6.  Your	
  On-­‐	
  and	
  Off-­‐line	
  Presence	
  Must	
  be	
  In-­‐line	
  
7.  Provide	
  Op/ons	
  /	
  Links	
  to	
  Learn	
  More	
  
8.  Moderate	
  Commen/ng	
  
9.  “Build	
  It	
  and	
  They’ll	
  Come”	
  is	
  a	
  Failed	
  Strategy	
  
10. 	
  Aim	
  for	
  Quality	
  vs.	
  Quan/ty	
  
q  Bonus:	
  Get	
  an	
  Independent	
  Perspec/ve	
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If	
  you	
  are	
  interested	
  in	
  par/cipa/ng	
  in	
  the	
  
Alexandria	
  Water	
  Taste	
  Test	
  Challenge,	
  please	
  

review	
  the	
  following	
  vendor	
  guidelines.	
  

My	
  vendor	
  guidelines	
  are	
  available	
  here.	
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“Whether	
  your	
  goal	
  is	
  professional	
  or	
  personal,	
  
blogging	
  well	
  builds	
  credibility	
  and	
  creates	
  a	
  

readership	
  of	
  devotees.”	
  	
  
–	
  Rand	
  Fishkin	
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NACWA	
  Social	
  Market	
  Leadership	
  Webinars	
  

•  Oct.	
  10	
  –	
  Why	
  You	
  Should	
  Get	
  Proac/ve	
  on	
  TwiQer	
  Now!	
  

•  Nov.	
  7	
  –	
  Are	
  You	
  Really	
  LinkedIn?	
  

•  Dec.	
  12	
  –	
  Leveraging	
  Facebook	
  for	
  U/lity	
  Organiza/ons	
  

•  Jan.	
  9	
  –	
  YouTube	
  and	
  The	
  Power	
  of	
  Online	
  Video	
  

•  Feb.	
  13	
  –	
  Emerging	
  Social	
  Applica/ons	
  –	
  Foursquare,	
  

Pinterest	
  &	
  Storify	
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ReturnOnImpactBook.com	
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5	
  Ways	
  to	
  Learn	
  More…	
  

1.  Read	
  Return	
  on	
  Impact	
  Book!	
  

2.  AQend	
  the	
  Webinar	
  Series	
  consistently…	
  

3.  Subscribe	
  to	
  Monthly	
  NewsleQer	
  

4.  Return	
  on	
  Impact	
  Group	
  

5.  Follow	
  @davidnour	
  or	
  @kikilitalien	
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